Advertising for Software

To launch a new $100K software system that was expected to be met with ‘another new
software to learn’ reaction, we used humorous headlines with appropriate characters — from
tech to administrators — in lighthearted activities. Messages clearly drove positioning that
Destiny was ‘easy to learn/use AND comprehensively powerful’. The product launch helped
deliver 190 percent of estimated net revenue in the first 11 months.
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